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According to Nordic consumers: Loss of biodiversity is the
4th most critical environmental issues we are facing today
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Climate change

Plastic and microplastic waste

Overconsumption of natural resources

Loss of biodiversity, i.e. deforestation and loss of natural areas, animals and plant species

Pollution of air, soil, and water

The use of environmental toxins and other hazardous substances

Overpopulation

Other:

Don’t know

Unweighted base = 4516

In your view, what are the most critical environmental issues we are facing today?2
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In your view, what are the most critical environmental issues 
we are facing today?
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Climate change

Plastic and microplastic waste

Overconsumption of natural resources

Loss of biodiversity, i.e. deforestation and loss of natural areas, animals and

plant species

Pollution of air, soil, and water
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Sweden (n = 1003)

Unweighted base = 4516
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In your view, what are the most critical environmental issues we are facing today?
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1 of 2 has experienced loss or deterioration of natural areas 
or nature experiences that are important for them
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Yes, natural areas have disappeared or changed near where I live

Yes, I experience more noise in the natural areas I use (e.g. from cars, boats,

snowmobiles, and jet skis).

Yes, less game/bird than before in the natural areas I use

Yes, natural areas I have used for nature and leisure activities have disappeared or

changed

Yes, I experience that bathing opportunities have been limited due to pollution

Yes, harder to catch fish on my fishing spots

Yes, natural areas have disappeared or changed near the cabin/holiday home

No, I have not experienced any loss or deterioration of natural areas or nature

experiences that are important to me

Don´t know

Unweighted base = 4516

Have you experienced loss or deterioration of natural areas or nature experiences that are important to you?4
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Have you experienced loss or deterioration of natural areas or 
nature experiences that are important to you?
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Yes, natural areas have disappeared or changed near where I live

Yes, I experience more noise in the natural areas I use (e.g. from cars, boats,

snowmobiles, and jet skis).

Yes, less game/bird than before in the natural areas I use

Yes, natural areas I have used for nature and leisure activities have disappeared or

changed

Yes, I experience that bathing opportunities have been limited due to pollution

Yes, harder to catch fish on my fishing spots

Yes, natural areas have disappeared or changed near the cabin/holiday home

No, I have not experienced any loss or deterioration of natural areas or nature

experiences that are important to me

Don´t know

Sweden (n = 1003)

Unweighted base = 4516

Have you experienced loss or deterioration of natural areas 

or nature experiences that are important to you?5 Nordic consumer sustainability index 2024. 
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Do you agree or disagree with the following statements?
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I am willing to change some things in my lifestyle if it can help take care of nature

I try to keep the environmental impacts of my life at a minimum

I am concerned with what I as a person can do to protect the environment

I feel a responsibility as a consumer to choose products that are more

environmentally friendly

I believe the environmental choices I make as a consumer make a difference

4+5 Strongly/Somewhat agree

Unweighted base = 4516

Do you agree or disagree with the following statements?6
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Do you agree or disagree with the following statements?
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I am willing to change some things in my lifestyle if it can help take care of nature

I try to keep the environmental impacts of my life at a minimum

I am concerned with what I as a person can do to protect the environment

I feel a responsibility as a consumer to choose products that are more

environmentally friendly

I believe the environmental choices I make as a consumer make a difference

Sweden (n = 1003)

Unweighted base = 4516

Do you agree or disagree with the following statements? Strongly/Somewhat agree7
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Do you agree or disagree with the following statement?

73%
I feel I contribute to taking care of/protecting nature when I choose products labelled

with The Nordic Swan Ecolabel

4+5 Strongly/Somewhat agree

Unweighted base = 4516

Do you agree or disagree with the following statements?8
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Do you agree or disagree with the following statement?

Unweighted base = 4516

Do you agree or disagree with the following statements? Strongly/Somewhat agree9

73%
I feel I contribute to taking care of/protecting nature when I choose products labelled with The

Nordic Swan Ecolabel

Sweden (n = 1003)
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